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— MRS MM RKEFER, BiRRA T AT EIL R FER T Rt
JAR. BATHIH IR, ) 2 7 A0 5 Sah i IR R SR EREFBAT R 45 b (1 4)
o

A IR 1 DC RS SRR, IR TE oV BA R EE A DRIE 2RI AN S B
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EHRNK 2B REFRAR K.
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4.1

BB, O EBravetP & iz . Brave Q& EN Y gs FIE H P FE 47,
FE M FH % R Ge ) AR T 43 AR K

1.0 BAT: BAT%:10 5Braveii| Wi 255 1. HiBrave ) PN 352 &1 UIE B 43 280K R 4t
AR IGIERNAE 5, DMRIP T S Z Y, RAEME =N NP EL . T8
RV ER M, OB REHR S R AEE IR (BAMD HdEiH&.

1.0 BAT: i HEAZMIEH PR #EIE 7%, fEEthereum I 5844y
A R LA IR AR, DABR IR P B L. ARAE ) 5 & S R B N 4% FHBAMAE
Wro XM FVETE A P BRFA LA R 5 % 7, P R A 1 25 ot A 10 o A% R
B, DABRARARA TUS 30585 BAT 48 R 3% 25 1) TEAf 4 4.

R ERIE 9 F &/ BAT: MREEHE, T %% P RO # - 5 MBAMIE R,
(EBATIERAE N ER RS AR B0 AR e, BEAh, fE3X— i b, JRAIHHR S
AT BATAEN YL AT A 1 PP SR 601 (I 55

GRIETYN
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Reddit Gold s&Reddit FIEZk4s RihXl, I8t 50 2 sh b A4 9% B P 345 3 47
FIARL . Reddit & FEM (%) KA, HXAIH 2 HReddit & 5 R
EReddit V- G. EASPEMLAELL 5 R A v A P I X EE AR T R SR L
il

Steem Jett S PAAMEE Y&, I AEWCE] fUFE AT DU A, X2 —FhBe
b Reddit #EX. Steem B S A X BUEEHRIR, (HEA R & A0 A F 345
NAEZBREHEY G, Mg, EAR—PMETXRENET &6, BER
%€ FSteem “F 5.

Blendle #&# [FV [F)iTunes, ®EIARZ CEMF R NE, iz ik &S KN
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TAEM L LIPS, T kAT B A 3k 152 5. Blendle A& — AN FRM K
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B FERRA, HRKEPWAKRA) & BRZWAE T HESRGEN
ol M2 8T @ LCERMERMEMAE . BAT BERBORLI SR -
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J o RAT T AU R AR T AT T RLAF AU A3 BRI i T X R BE AR T R Gk e Al
Kfiho 8 E A EIRBE SRS RICAATHIFEAL.

4.2 BAT #i#xttbsR

RGN BAT K&
Iz PIIE=RS
d5f A PR ] T, IR AR ZEH
TR P B 7 i TSI
G 2% L T R 3
TR FH P IO
24 ] ARt
A DA ] /A RR TAJRYE L
7R P A A E A 52
CPM /ET fd% BT RS
T WO A INER | S DG B 23R 15 2L il
RATF AR RAT TR WAL e 184 0
HR] N80 5 S8 2 T RO ST
T4k & o i SR A &7 L/ G B PR SR A
AL P gL AN B P B RL

4.3 BAT #x

The Basic Attention Token (BAT) B fEMRIEIEMNE T %7, BAT &M
FELARY 2 FEERC20 FRifERAT, EOR Oy — N EE T XHBE R $7 ) & 6 I,
F ), JREA AL G AL, EAES ARG, A PR P ORI E
NRAERUEBAT . Z25MH A WU EIBAT ARAM2E), AbiTe] DO AR5
HRAATE, BEECETS EMEH. XMER RSB D E HAHCHEE &R
HHIER, R4 T PR R L. ) AT I REAE SR LA L B R, AR
VR RIRERS. 0T 2 AT DLARAS B A B AR M RCR. AR T R i —
Brave}| i &% 4 Al LLIZAT. Bravest — MR, JHIE, DL SR EN s, 7L
PR S AR RS, JFEE ki Rg, v DARE & i s P OGVERE, DA
AR 2 K AR . N 2B 5] ABAT b,

HAEl, FATTHRIEBrave W a8 LA FHBAT, HAhFF A A Gt n] BLE B8 A Fo At
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Brave MYAUE —/ M a%: B A DURIP B B, IR RS P i i E e AE
AR B g 2 8] A A0 S AN NAL A 0 SE 2R C B JRATIE I LA 22 IR B & b i HE
BEATHE SRS, VISR LR R AT 2RI, IR SRIE SR AME . Brave WM #R2%
B T RA SR =B ERE AR RN, JERR T BRI, BRI XS AL Y P, Brave
DTS R IZ — R, R 9 AT R AR O LEBLA IR R A A E B i I I B N KA 2
RIS A 3

Ik, Brave W%ias 5 £ EFT il 2 AL S MWebES ARG, A EES, K
AT A PR A — AN BT 5 AR AT LU AR R Web riE.

4.4 FERANMMR
e Brendan Eich, HHEHATE, Brave N'E#sE& 0146 N, JavaScript 2%, Mozilla
e IDG S (iR e E PN
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e Scott Locklin, K LN, FLFEEISL T Kerf BAF. HlLasE>, Tl S5iHEE

o

e Bradley Richter, #&it3:%, SHtiR: EFI / Fiery, B(& AN : eBeam & Luidia,
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FDo

e Marshall T. Rose, gt LAEIM, ®mtIE bR B BN LRSS (ETE), &
5SNMP il €.

e Brian Johnson, =gt TR, EHtERT-JD Power MlKorrelate.

o Luke Mulks, M2 HHEARLSK, NBOREFRIN, WA, SCREM R GUFT R T %
S E HOR I Brave Y 5 45

e Aubrey Keus, & LREIM, HHtHR: Pulse360 (—ZFEHEISN EHARAFD.

e Yan Zhu, EFFHF G EE TR, SHtR: T, Tor HUH, HTTPS Everywhere
Com il https vy 7] R0 WE 2848 2F ) | Privacy Badger CB# i ik ER RS B4 ).
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User attention is privately
monitored on-device in the

Users are rewarded with
BATs for their attention.

Brave browser. g
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Publishers receive BATs based on

user attention. Revenue increases
as inefficiencies decrease.

Advertisers achieve higher
RO, better targeting, and
reduced fraud.

ADVERTISER PUBLISHER

Figure 12: BATH( 7 & iife
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Please tell us the reasons why you use an ad blocker Please tell us the reasons why you use an ad blocker

On Computer On Smartphone
(N=330) (N=76)

Sites are Easier to Navigate without Ads  IEG—_IS———8  UX LoadTime  Ads slow down Browsing Experience [N
Don’t like Ads that Target or Follow me  EEGCG__—_—__—I—_——SSNT_(pivacy Load Time Ads slow down Page Load Times R
Sites are Visually Pleasing without Ads  IEEG—_I—————— ux Ux Sites are Easier to Navigate without Ads [ IEEEEEG—_|I

Ads are Disruptive Sites are Visually Pleasing without Ads | IEEEEEEEEEEEEG_——
Ads slow down Browsing Experience  IE—_—————— . . .
Ads Distract from Browsing Experience I
Ads slow down Page Load Times
Just too many Ads on Sites  IEEEEEEEEEEE—_———
Just too many Ads on Sites I
. . ) Don't like Ads that Target or Follow me | IEEEEEEEG—_—_—————
Ads Distract from Browsing Experience I
Don’t Trust Technology to Serve Ads I

More Privacy on Internet  IEEE——

Afraid of getting Virus  IE———— More Privacy on Internet |

Don't Trust Technology to Serve Ads  — Afraid of getting Virus I
Everyone | know uses Ad Blockers 1 Everyone | know uses Ad Blockers I
3 4 5 3 4 5
Neutral Strongly Neutral Strongly
Agree Agree

data source: IAB
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